How does luxury reflect cultural and social status?
I believe in luxury as a subjective perception: for many,
luxury can be having a yacht, wearing expensive jewelry or
living in a villa. For others, luxury may be having health,
family and a good job. We can all live in luxury if we un-
derstand it as the abundance of something good, be it an
object or the simple things in life.

How do you think luxury should be marketed at
the current time?

As life experiences. More than as valuable objects or expen-
sive products, luxury should be marketed as life-enrich-
ing experiences: in Ibiza it is a luxury to be able to stroll
through its streets, which are full of history; to swim in its
crystal-clear waters; it is a luxury to get to know its people,
its traditions and its culture.

What does luxury mean to you?

Given that 'm a person with simple tastes, luxury is enjoy-
ing the good moments, such as eating a bullit de peix by
the sea, as I dig my feet into the sand.

What is your most memorable luxury experience?
Anything that involves being with my family and friends.
How has your perception of luxury changed over
time?

I suppose as it has for everyone: to begin with we associate
luxury with expensive possessions; now, with the passing of
time, T've discovered that luxury is about collecting valuable
experiences with my loved ones. With the pace of life that
we lead, I would say that having time to share with my loved
ones, even if it’s just watching TV for a while, is a real luxury.

Juan Miguel
Costa

Director of Tourism
in Ibiza

Director de Turismo de Ibiza
“It's a luxury

to be able to
stroll through the
streets of Ibiza,
which are full of
history.”

“Es un lujo
poder pasear
por las calles de
Ibiza llenas de
historia”.

¢Como refleja el lujo el estatus cultural y social?
Creo en el lujo como una percepcion subjetiva: para mu-
chos, el lujo puede ser tener un yate, llevar joyas caras y vi-
vir en una villa. Para otras personas, el lujo puede ser tener
salud, familia y un buen trabajo. Todos podemos vivir el
lujo si lo entendemos como la abundancia de algo bueno,
sea un objeto o las cosas sencillas de la vida.

$Como cree que deberia comercializarse el lujo en
la era actual?

Como experiencias vitales. Mas que como objetos valiosos
o productos caros, el lujo deberia comercializarse como
vivir experiencias enriquecedoras: en Ibiza es un lujo poder
pasear por sus calles llenas de historia, banarse en sus aguas
cristalinas, es un lujo conocer sus gentes, sus tradiciones y
su cultura.

¢Qué significa el lujo para usted?

Para mi, que soy persona de gustos sencillos, el lujo es vivir
buenos momentos, como comer un bullit de peix junto al
mar, hundiendo los pies en la arena.

¢Cual es su experiencia lujosa mas memorable?
Cualquiera que implique estar con mi familia y mis amigos.
$Como ha evolucionado su percepcion del lujo a lo
largo del tiempo?

Supongo que como la de todos: al principio vinculamos el
lujo con posesiones caras; ahora, con el paso del tiempo, he
descubierto que el lujo es acumular experiencias valiosas
con mis seres queridos. Con el ritmo de vida que llevamos,
dirfa que tener tiempo para compartir con quien quiero,
aunque sea viendo un rato la TV, es un verdadero lujo.
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